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Research question

* What makes concepts measurements
comparable?

* How far the specific wording matters?
* How far the scale matters?

* How far survey design features matter?

(sampling, contact procedures, interview mode, sorrounding
questions, etc.)

 What is the impact of the different sources of error?
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1)

2)

3)

Research strategy

Comparisons of same or very similar questions

on a national level
- aCross surveys (different modes, topics, question designs)
- across question designs (different designs implemented in same survey)

Comparisons of same question in same survey

on an international level
- across countries (with relative survey designs)
- across institutional and cultural country characteristics

Comparisons of very similar question in different

surveys on an international level
- aCross surveys (with relative question and survey designs)
- across countries (with relative survey designs)
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FOI First step: national comparisons

Same questions compared in different national
surveys (in Switzerland):

« Concepts:
Political interest & Satisfaction with democracy in own country

e Surveys considered:
. European
- ESS (European Social Survey) e Social

Survey
- MOSAICH/ ISSP (International il [rsse
Social Survey Program) ﬂju
- SELECTS (Swiss Electoral Study) “{S
- SHP (Swiss Household Panel) mzz T
y




(+)
FOI First step: national comparisons

Same questions compared in different national
surveys (in Switzerland):

« Concepts:
Political interest & Satisfaction with democracy in own country

e Surveys considered:

All with simple random

- ESS (European Social Survey) sampling, same s. frame

- MOSAICH/ ISSP (International
Social Survey Program) All fielded in Switzerland in
- SELECTS (Swiss Electoral Study) |2010/2011

- SHP (Swiss Household Panel)

All produced by FORS
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FOI First step: national comparisons

Same questions compared in different national
surveys (in Switzerland):

« Concepts:
Political interest & Satisfaction with democracy in own country

e Surveys considered:
Different populations

- ESS (European Social Survey) Different field procedures
- MOSAICHY/ ISSP (International Different modes

Social Survey Program) Different survey topics
- SELECTS (Swiss Electoral Study)

- SHP (Swiss Household Panel) Differences in questions:

- Wording
- Scale




. . . . )
FOI First step: national comparisons

Same questions compared in different national
surveys (in Switzerland):

« Concepts:
Political interest & Satisfaction with democracy in own country

e Surveys considered:
Different question

- ESS (European Social Survey) designs implemented

- MOSAICH/ ISSP (International in one survey
Social Survey Program) (ESS 2014)

- SELECTS (Swiss Electoral Stud
- SHP (Swiss Household Panel)
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First step: national comparisons

Overview of central features of the surveys and items

Survey ESS (cross-sectional) MOSAICH-ISSP (cross-s) SELECTS (cross-sect.)  SHP (longitudinal)
Topic General General Politics, postelectoral General
Mode FtF FtF CATI, WEB CATI
Target pop 15+ 18+ 18+ Swiss citizens Private HH,

14+ for individuals
Periodicity every 2 years (since 2002) every 2 years (since 97/05)every 4 years (since 1995) every year (since 1999)
Sample SRS 1500 SRS 1200 SRS 4000 -5000 SRS 4000 -5000 HH
Average 50% 50% 359, (including coverage error) 659, of HHin W1, 850/ of
response rate individuals within HH, 10% attrition
Edition(s) 2010 & 2014 2011 2011 2011
considered
«Political “How interested would you say “How interested would you say “Generally, how interested are  “Generally, how interested are
interest» you are in politics?” you are in politics?” you in politics? Are you...” you in politics?”

(backtranslated)

4 point scale, fully labeled
“Very interested”

“Quite interested”

“Hardly interested”

4 point scale, fully labeled
“Very interested”

“Quite interested”

“Hardly interested”

“Not interested at all” “Not interested at all”
With showcards With showcards

4 point scale, fully labeled
“Very interested*

“Rather interested”
“Rather not interested”
“Not interested at all”

11 point scale, endpoint labels:
"Not at all interested"
"Very interested"

«Satisfaction

w democracy» you with the way democracy

(backtranslated)

“On the whole, how satisfied are “On the whole, are you ...
satisfied with the way
democracy works in
Switzerland?”

11 point scale, endpoint labels: 4 point scale, fully labeled
“Extremely dissatisfied “Very satisfied”
“Extremely satisfied “Rather satisfied”

“Rather not satisfied”
“Not satisfied at all”

With showcards

works in Switzerland?”

With showcards

“In general, are you ... satisfied
with the way democracy works
in our country?“

4 point scale, fully labeled
“Very satisfied”

“Rather satisfied”

“Rather not satisfied”
“Not satisfied at all”

“Generally, what is your level of
satisfaction with the way
democracy works in our
country?

11 point scale, endpoint labels:
“Not at all satisfied”
“Completely satisfied”




FORS”®

explore.understand. share.

First step: national comparisons

Overview of central features of the surveys and items

Survey
Topic
Mode
Target pop

Periodicity
Sample
Average
response rate
Edition(s)
considered
«Political

interest»
(backtranslated)

«Satisfaction

w democracy»
(backtranslated)

ESS (cross-sectional)
General

FtF

15+

every 2 years (since 2002)
SRS 1500
50%

2010 & 2014

“How interested would you say
you are in politics?”

4 point scale, fully labeled
“Very interested”

“Quite interested”

“Hardly interested”

“Not interested at all”

With showcards

“On the whole, how satisfied are
you with the way democracy
works in Switzerland?”

11 point scale, endpoint labels:

“Extremely dissatisfied
“Extremely satisfied

With showcards

MOSAICH-ISSP (cross-s) SELECTS (cross-sect.)

General
FtF
18+

every 2 years (since 97/05)every 4 years (since 1995)

SRS 1200
50%

2011

“How interested would you say
you are in politics?”

4 point scale, fully labeled
“Very interested”

“Quite interested”

“Hardly interested”

“Not interested at all”
With showcards

“On the whole, are you ...
satisfied with the way
democracy works in
Switzerland?”

4 point scale, fully labeled
“Very satisfied”

“Rather satisfied”

“Rather not satisfied”
“Not satisfied at all”

With showcards

Politics, postelectoral
CATI, WEB
18+ Swiss citizens

SRS 4000 -5000

359, (including coverage error)

2011

“Generally, how interested are
you in politics? Are you...”

4 point scale, fully labeled
“Very interested*

“Rather interested”

“Rather not interested”

“Not interested at all”

SHP (longitudinal)
General

CATI

Private HH,

14+ for individuals
every year (since 1999)
SRS 4000 -5000 HH
65% of HH in W1, 85%, of

individuals within HH, 10% attrition
2011

“Generally, how interested are
you in politics?”

11 point scale, endpoint labels:
"Not at all interested"

"Very interested"

‘In general, are you ... satisfied
with the way democracy works
n our country?*

# point scale, fully labeled
‘Very satisfied”

‘Rather satisfied”

‘Rather not satisfied”

‘Not satisfied at all”

“Generally, what is your level of
satisfaction with the way
democracy works in our
country?

11 point scale, endpoint labels:
“Not at all satisfied”
“Completely satisfied”
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Aims: Detect and compare
= Coverage error
= Nonresponse bias

= Measurement errors due to:
- presence of an interviewer
- mode of data collection
- question wording
- number and labels of answer categories

Strategy:

= Compare sample composition (design weighted)
= Weight on socio-demographics

= Compare means

= Retest in same survey

First step: national comparisons

12

~
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“Political interest” across CH surveys

ESSI0FtF MOSI11FtF SEL1lcati SEL1lweb SHP1lcati  ESS14 FtF
(N~=1200) (N~=1000) (N~=2300) (N~=430) (N~=6200) (N~=1140/570)

scale  scale quest mean (SE) mean (SE) mean (SE) mean (SE) mean (SE) mean (SE)
wording word
4 quite/ hardly “'vs 1.711 .024 1.746 .028 1.878 .020 1.871 .037 2.215 0.025
S 'generally (2.234 (.036)
rather/rathe retest)
rnot
11 notatall/ generally 5.365 .036 5.717 112
very (~=1.95 (~=2.08

"Satisfaction with democracy” across CH surveys

11 notatall/ generally 7.022 .056 6.171 .024 7.235 .06
completely ,levelof (~=2.55 (~=2.24 (~=2.63)
VS extr diss/ satVS'on (7.058 (.08)
extrsat the (~=2.57))

whole'

4  very/rather/ globally 2.019 .020 2.004 .015 1.820 .031 1.944 0.022
rather not/
not at all

_ ),
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T "Political interest” 4pt scale (ESS) vs 11pt

scale (SHP)
Orig by Retest

Orig by SHP version
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B1. Quel intérét avez-vous pour la politique? Etes-vous ... I T T T
trés intéressé assez intéressé peu intéressé pas du tout intéressé

B1. Quel intérét avez-vous pour la politique? Etes-vous __.

81% keep same answer
(gamma = .93***)

9% say to be more interested
10% say to be less interested

81% keep «same» answer
(gamma = -.85 **¥)

8% say to be more interested
11% say to be less interested .,
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Results:
= Compared and corrected for coverage error
= Compared and corrected for nonresponse bias

— Coverage and NR errors are mostly along the same
socio-demographic caracteristics: we miss foreigners,
single households, non-married

— But poststrat. weights do not correct or alter the
means of the considered two items

= Measurement errors due to:
presence of an interviewer, mode of data collection,
question wording, number and labels of answer categ.

— The differences in means in a single country are
bigger across surveys than across question
versions 15

First step: national comparisons

~




FORS”®

Second step: international
comparisons in same survey

Same question compared in different countries of

the same survey (ESS):

« Concepts:
Political interest

e Surveys considered:

- ESS (European Social Survey)
Round 7 (2014)
21 countries

(- ISSP 2014)

~

|dentical question

|dentical context (place in
questionnaire)

Very similar field procedures

Different sampling frames,
Different translations,
Same mode but CAPI/PAPI
Produced by different
institutions 19
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Second step: international

comparisons in same survey

FCzech Republic
FHungary
rLithuania
~Partugal
~Poland

Hreland

mSpain'
FSlovenia
Belgium
~Estonia
~France
FHorway
FAustria

lsrasl

United Kingdom
—Finland
—Metherlancs
FSwitzerland
FSweden
~Denmark

FEermany

3.29

sojod ul pajsalajul moH J| %, S6

2.0

cntrynumord

20

Obsernvations pondérées par Design weight
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Second step: international k

comparisons in same survey

3.29
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response rate R7

CUbservations pondérées par Design weight 21
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Second step: international

comparisons in same survey

IND

HH

AD

—Czech Republic
—Lithuania
=Poland

Spain'
~Belgium
—France
=Austria
—LUnited Kingdaom
~Hetherlands
FSweden
FGermany

—Czech Republic
~Lithuania
—Paland

~Spain'
—Belgium
~France
—Austria
~United Kingdom
—Metherlands
~oweden
FGermany

—Czech Republic
—Lithuania
~Paland

—Spain'
~Belgium
—France
—Austria
United Kingdom
rMetherlands
—Sweden
FGErmanty

I I | T T T
4 =] o w0 =+ 4
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sajod Ul pajsalalul MOH 9| % S6

I
o
o

cntrynumord

22

CUbservations ponderées par Design weight
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Second step: international

comparisons in same survey

cond/uncond incentive

uncond

hone

cond

FCzech Republic
rLithuania
~Paland

FSpain’
FBelgium
—France
~Austria
Flnited Kingdom
~Metherlands
Sweden
FGermany

FCzech Republic
FLithuania
—Paland

==pain’
~Belgium
~France
mAustria
Flnited Kingdom
Hetherlands
FSweden
FGermany

~Czech Republic
rLithuania
~Paland

mSpain'
~Belgium
~France
FAustria
FlUnited Kingdom
mHetherlands
FSweden
FGermany

3.2
0
B
G
4
2

saijod Ul pajsalajul moH J| % 56

2.09

cntrynumord

23

CObservations pondérées par Design weight




FORS”

explore.understand. share.

Second step: international

comparisons in same survey

refusal conversion

yes

no

¢
¢¢¢+

¢¢¢¢¢

23°

FCzech Republic
~Lithuania
~Paland

Spain'
~Eelgium
—France
~Austria

FlUnited Kingdom
~hetherlancs
FSweden

FGermany

oP

Czech Republic
~Lithuania
~Poland

FSpain'
Belgium
~France
mAustria

FUnited Kingdaom
hetherlancs
mSweden

FGermany

T T | T T T
4 = ] o =+ 4
[ar] [1p] [} ('] (] (']

sapljod Ul pajsalajul moH J| % 56

I
o
i

cntrynumord

25

Obsemvations pondérées par Design weight
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Second step: international k

comparisons in same survey

refusal conversion

no yes

3.257

3.007

2757

2507

95 % IC How interested in politics

2.254

O
e
=
i
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CObservations pondérées par Post-stratification weight including design weight 26
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95 % IC How interested in politics

Second step: international k

comparisons in same survey

3.29

2.8

2.6

2.4

2.27

2.07

b 3

| I ] | 1 I I 1 | 1 | I ] | 1 | I 1 |
38 40 41 48 59 B4 TO 90 113 123 127 134 140 142 143 163 172 241 284
[COUNTRY] GDP at current market prices - Euro per inhabitant in
percentage of th

Chbservations pondérées par Design weight 27
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95 % IC How interested in politics

Second step: international k

comparisons in same survey

3.249

3.0

2,67

2.4

2.2

2.07

| I | | I I I ] | I | I | | 1 | I 1 |

48 54 57 59 B0 61 B2 BB 69 Y1 72 75 76 78 83 BS B6 BY O

[COUNTRY] Transparency International - Corruption Perceptions Index
score 2013

CObservations pondérées par Design weight 28
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Conclusions

There are some differences in means across surveys
in a single country, even if controlled for SD coverage
and NR bias

These differences are bigger across surveys than
across guestion versions

(Still not totally disentangled the effect of the different
sources of error)

Additional effects of the way to present the survey?

In an international context, need to disentangle survey
design effects from real country differences, but even
apparently slight differences of design could play a

role...
29
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More information

Links and references:
Vandenplas, C. & Lipps, O. (2014). Robustness of items within and

across surveys. FORS Working Paper Series, paper 2014-3.

Lausanne: FORS.
http://forscenter.ch/wp-content/uploads/2014/06/FORS_WPS 2014-03 Vandenplas.pdf

Contact:

Dr. Michele Ernst Stahli

Head of unit “International surveys”
FORS, c/o University of Lausanne
Tél. +41 21 692 37 36
Michele.ErnstStaehli@fors.unil.ch

30




explore.understand. share.

THANK YOU!

And now your questions ...

31
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Overview of central features of the surveys and items

Study

ESS

(cross-sect)

MOSAICH
-ISSP

(cross-sect)

SELECTS

(cross-sect)

SHP
(longitudinal)

Topic

General

General

Electoral
politics

General

Periodi
city

every 2
years

(since
2002)

every 2
years
(since 97/
2005)

every 4
years

(since
1995)

every

year
(since
1999)

Target
Pop

15+

18+

18+
Swiss
citizens

Private
HH,
14+ for
individu
als

Sample
size

SRS
1500

SRS
1200

SRS
4000 -
5000

SRS
4000 -
5000
HH

Mode

FtF

FtF

CATI,
(web)

CATI

Average
response
rate

50%

50%

35%

65% of HH
in W1, 85%
of individuals
within HH,
10% attrition

«Political
interest»
item (backtranslated)

«Satisfaction
with democracy»
item (backtranslated)

“How interested would you
say you are in politics?”

4 point scale, fully labeled
“Very interested”

“Quite interested”

“Hardly interested”

“Not interested at all”
With showcards

“On the whole, how
satisfied are you with

the way democracy works
in Switzerland?”

11 point scale

Endpoint labels:
“Extremely dissatisfied
“Extremely satisfied

With showcards

“How interested would you
say you are in politics?”

4 point scale, fully labeled
“Very interested”

“Quite interested”

“Hardly interested”

“Not interested at all”
With showcards

“Generally, how

interested are you in
politics? Are you...”

4 point scale, fully labeled
“Very interested”

“Rather interested”
“Rather not interested”
“Not interested at all”

“On the whole, are you

... satisfied with the way
democracy works in
Switzerland?”

4 point scale, fully labeled
“Very satisfied”

“Rather satisfied”

“Rather not satisfied”
“Not satisfied at all”

With showcards

“In general, are you

... satisfied with the way
democracy works in our
country?*

4 point scale, fully labeled
“Very satisfied”

“Rather satisfied”

“Rather not satisfied”
“Not satisfied at all”

“Generally, how
interested are you in
politics?”

11 point scale
Endpoint labels:

“Not at all interested"
“Very interested

“Generally, what is your
level of satisfaction with
the way democracy
works in our country?
11 point scale
Endpoint labels:

“Not at all satisfied”

117 . VY PRy iy M TN - R I 1]
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